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2012 Consumer shopping survey
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. The Forecast

.  The Numbers Speak for Themselves

lll.  Where and Why They Buy

IV.  Winning Tactics Onsite and Cross-Channel
V. Promotion Precision

VI. Many Channels, Many Opportunities




What to expect....
A copy of the presentation & link to recorded event
Bonus: 2012 Holiday Gifting Guide Whitepaper

If you experience technical problems please contact:
WebEx Technical Support: 1-866-229-3239

.
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Navigation

Social integration Search

Facebook store
Promotions

Content Merchandising
Imaging & display

Customer segmentation Personalization

Email marketing
SEO

Micro targeting
Community building
Targeted offers
Targeted email

Social marketing/selling

Research
Benchmarks

Site Optimization Up-sell/cross-sell

R e
Discounts/Offers
Secure payment
Shopping & check
out tools

Order management
Order confirmation
Shipping

Gift services

Cross-sell/up-sell

Innovation that drives real growth

Mobile and social selling
MarketLive enabled SEO
Content merchandising

Active site search

Dynamic, faceted site navigation
Carousel merchandising
Dynamic accordion checkout
MarketLive imaging

Customer care & order management
Syndicated cart/social selling
Built-in A/B testing
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. Social Networks 1.77%
@ marketlive Other 26.88‘9’:

chmark: Pulse of e-retailing

MarketLive Performance Index — Year-over-Year Results

The MarketLive Performance Index: Motnc m p—

Q3 2012 Update: Holding Steady Into the Holidays Visits 12.73%
Revenue 15.90%

Conversion rate 3.89% 3.80% -2.31%

Abandonment rate 563.756% 62,455 -2.05%

1-and-out rate 36.04% 37.66% 4.50%

Engagement rate 10.19% 10.14% -0.49%

Source; The Markatlive Performance index, subset of sites included in the index since (02 2071 or earlier.
l-and-cut " rate is the percentage of visity endling affer just one page.
Engagement rate is the parcartage of visits that ind ude an “add ta cant”

Overall

Conversion Average
Overall Conversion Rate 3.62%
Abandonment Average
Qverall Cart Abandonment Rate 61.61%
Checkout Abandonment Rate 2560%

Revenue Average
Average Order Size $155.39
Revenue Per Visit $5.04

Engagement Average

NOLUME

@ marketlive Engagement Rate (Visits to Carts) 967%
"1-and-out" - % of all visits * 38.54%
The MarketLive Performance Index™ - Volume 20 § g Home page *1-and-out” -
» www.marketlive.com - L % of all visits 6.13%
e Pages Per Visit 10.35
% of Sites with Reviews 67%
Average
Customer Acquisition Traffic |
All Search Engines 38.63%
Bookmarked/Typed 31.92%




» Do we need to keep discounting steeply?
» How early do we need to start pushing promotions?

» Is there any way to convince shoppers to pay full price
this holiday season?

> Is “Free shipping” 24x7 the only option?

» How will daily deal sites impact holiday shopping?

» Will gift buyers go straight to Amazon? What can | do to compete?
» How important will mobile be for my business this holiday season?
» Will shoppers use tablets to make holiday purchases?

» Can | up my email frequency to multiple times a week
without alienating customers?

» Do | need to pay attention to social networks like Facebook
when it comes to holiday shopping?

@ marketlive



day season must-do’s

KEY FINDING

WHAT YOU MUST DO

More consumers will shop online and
budgets trend up

Get your fair share of market with a strong value
proposition and superior execution

Shoppers are smart about spending —
looking to get the best value for their
money

Marry a relevant set of promotions to brand-
appropriate supporting services

Growing use of mobile devices and
social networks for research and
purchasing

Ensure your brand is m-commerce enabled and
optimized for smartphones and tablets

Embrace social shopping experiences with offers to
garner consumer interest in shopping via these
channels

Amazon is a major force with which to be
reckoned

Supply edited assortments, efficient logistics and
leverage merchandising as a differentiator

The importance of free shipping can’t be
underestimated as the favored
promotional tactic

Evaluate how you can profitably share free shipping
with your shoppers without sacrificing the bottom line

@ marketlive




e e-tailing group

The Voice of Cross-Channel Merchandising

Straight talk from “in-the-trenches” online merchandising experts

ﬁ ) @ %r:zersr:w

Frustrated that conversion

feature diagnostics and archived best practices.

KPI's are not meeting plan?

Learn more about e-tailing group website audits, |

the e-tailing group

A 6 SEARCH LBRARY |

IT'S JUST SHOPPING BLOG

Read the latest blog post: Facebook Fans
Discover 3 Ways 1o Get Them (0211%2010)

QUICK LINKS

| (&) Take the e-aling group's Sth Annual Merchant
Survey PARTCRATE NOW

= Cross-Channel Gift Registries Move Toward
Selt-Service Model &y 1w

'% Ten Merchants Meet the e-tailing group's Criteria
For Online Customer Service Excellence 1105 160

|

MERCHANT CONSULTING
Customer-centric cross-channel selling
We annually mystery shop 100 ecommerce

websites, conduct fact-finding merchant
sunveys and field extensive onling consumer

research to understand what works for industry-
leadng retaders. We apply practical knowdedge
from hundeeds of projects and 15+ years of
exparience for both enterprise and SMB
marchants, delnering actionable solutions that
drive onkine comversion, evolve the web
customer expenence, and profitably sell more

Product  LEARN MORE

TECHNOLOGY MARKETING FEATURED RESEARCH

Thoughtful, go-to-market strategies 4 Merchant Benchmarking:
' Adoption of Community and
Social Media by Brands and
Retailers
Facebook and Twitter See Highest
Adoption Rate in Social Media
Customer Reviews Ranked #1 for
Drming both Sales and Custome
Engagement

Whether you are an ecommerce solution
provder, platform company or a point solution
the e-tailing group can create oice of the
merchant” marketing indiatives incorporating
proprietary consumer research and merchant
outreach to accomplish your goals. Timely
briefs, compeahensive white papers, and
webinars are readily embraced. Our very 2 S~ .—%
targeted and responsive merchant and media i g

lists result in significant exposure and targeted
lead generation. LEARN MORE

Consumer Survey:Retail

o= Shopping Communities

- 83% of online shoppers exprass
interest in shanng information about

@ marketlive

16 years e-commerce consulting

Fortune 500 client projects ranging from
strategic planning, customer experience with
an emphasis on merchandising to technology
marketing and lead generation

Proprietary research studies on mystery
shopping, merchandising, mobile and
consumer behavior

Author, It's Just Shopping

50+ years traditional retail and catalog
experience




Cathy Thorne ® www.everyday people cartoons.com
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Aiccelerates taking market share from retail

Online shoppers in the U.S. will spend
$54.47B this holiday season, up 16.8% from $46.63 B in 2011

US Retail Ecommerce Holiday Season Sales, 2007-2012
billions and % change

$54.47

2009
-8.2%

[l Retall ecommerce sales [l % change

Note: sales are for Nov and Dec of each year; excludes online travel and
event ticket sales
Sowrce: eMarketer, Sep 2012

144829 wweceMarketer.com



http://www.toptenwholesale.com/news/holiday-online-shopping-to-be-merry-bright-16836.html/emarketer-holiday-ecommerce-spending

« U.S. retail sales will increase 3.3 percent during the upcoming
holiday shopping season compared with 2.8% in 2011 (Shopper Trak)

* Online sales will account for a % of all U.S. retall
spending ($224.2B) during the coming holiday season (eMarketer)

 Emphasis on daily deals, limited time sales as
1 in 5 shoppers bought a holiday gift from one
of these sites last year (comScore)

« Shoppers have short attention spans as consumer
spends on average 6 minutes/54 seconds on a site with
page views down from 12 to 6.7 (IBM)




umbers speak for themselves




SURVEY OBJECTIVE

» Find the consumer voice regarding their proposed online, mobile and social
shopping behavior relative to gifting and 4Q12 holiday shopping including tactics
that resonate and untapped merchant opportunities

THE RESPONDENTS
» 1,136 consumers completed an online questionnaire in September 2012

— 50% female/50% male
— 61% shop at least several times a month
— 52% spend $750 or more annually




Which of the following best represents your combined
annual household income before taxes?

Under $25,000
$25,001-$35,000
$35,001-$50,000
$50,001-$75,000

$75,001-$100,000
More than $100,000

Prefer not to respond

What is the highest level of education
that you have completed to date?

Some high school or less
High school graduate

Some college, but no degree
College graduate

Some graduate school
Post-graduate degree

Prefer not to respond

@ marketlive

How many children 18 years of age or younger do
you have living at home with you?

4 or more 2%

Prefer not to respond | 1%




0 unpredictable economy means shoppers

ending about the same as last year

How do you see the current economic climate impacting your overall
holiday spending; will you be spending more, less or about the same
amount than last year on holiday gifts?

Spending significantly/somewhat more

54%
Spending about the same
56%

Spending somewhat/significantly less

Q7

@ marketlive




D

Inch toward buying more gifts online

Do you plan to purchase more gifts Do you plan to purchase more gifts
online this year than you purchased online this year than you purchased
online last year? online last year?

57% shoppers will buy 11 or
more gifts this holiday season

Significantly/Somewhat More

More than
50
5%
21-50 1-5
15% 19%

68%
6-10
24%

About the Same
72% 16-20
17%

11-15
20%

Somewhat/Significantly Less
m2012

m2011

Q1.

4
marketlive
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(% LY plan to spend more than $800

y/friends this holiday season

In which range does your TOTAL holiday budget

for friends and family fall?

Under $100

$100-$300

$301-$500

$501-$800

$801-$1,000

$1,001-$2,500

$2,501 or more

1

4%

;

6%

7%

8%

15%
17%

13%
2%

17%

22%

20%
21%

27%

m2012
m2011




1 online holiday shopping

Growth in online holiday shopping continues as 1 in 3 plan to shop online and
mobile plays a more important role 16% vs. 3%

For your overall gift buying this holiday season, how much of your shopping
do you intend to do in each of these channels?

(Top-2 All/Most Shopping)

On the Internet 33%

In stores
Via catalogs
Via TV

Via a smartphone

Via a tablet

: : : 2012 m2011
o017 Via a mobile device F 3%

@ marketlive




g and purchasing is seen across the board

gory variations should be noted

Which of the following categories do you either plan to RESEARCH online prior to

gifts online? Check all that apply.

Consumer electronics

Clothing and accessories (men’s, women’s,..

Books/Magazines

Toys, Video games
Music/DVD/Videos

Computer hardware and software
Gift Card/Certificates
Jewelry/Watches

Food/Wine

Sporting goods/Outdoor gear
Tickets (movies, concerts, theatre)
Crafts/Hobbies/Party

Furniture, home and garden
Health and beauty items

Gifts and Collectibles/Flowers

Luxury items

Q10 & Q11

@ marketlive

Pet supplies

Don't know/unsure

purchasing them as gifts online, in store or via catalogs OR plan to PURCHASE as

" 40%
33%
0%
37%
%os
S 330
. 27%
0
0
31%
%18%
3%
14686
5%
1%
e 13%
0
13%
12%,
™ 12%
0
18% mResearch
” 26% ® Purchase




‘e and why they buy
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ey, searching out hard-to-find product and

top the reasons shoppers buy gifts online

Rate the reasons you buy gifts online from 1-5 with "5" being
the most important reason and "1" the least important.
(Top-2 Very/Somewhat Important)

Saving money 7980%%
Locating hard to find products 76§/9%
Saving time 7778(%)
Shipping ease 730308%
Avoid the crowds at the mall 737(%%
Greater selection 75?/3/0
Save on gas by not driving to a store 66120%)
Finding more personalized gifts 10, 50%
Online peer recommendations or reviews T 45% 2012
Ability to purchase from recipient’s pre-established 44% m2011
wish list of desired products 7%

Q16
@ marketlive



guide shoppers embracing such behavior

BN
v 1LE) (1]
A A

Mooseiaw™ "FE 2]

MADNESS JACKETS CLOTHING GEAR SALE MOOSEJAW CLOTHING
DECENT GIFTS: UNDER $25 $50 $100 $200 GIFT CARDS GIFTS FOR EX-LOVERS

MOOSEJAW’S

- &/

GIFT GUIDE

As you for sure know, we forgot to do our gift guide this year, Moosejaw: 12/13/2011
so last week we asked everyone on Facebook and Twitter to pick
their favorite products and do our job for us.

Subject Line: Moosejaw's Lazy
Gift Guide Thing + Free Hood

@ marketlive



astimate the role of “convenience

HOME / GIFT FINDER

GIFT FINDER
Great Gifts For Baby

Great Gifts For Toddlers
Great Gifts For Parents
Great Gifts For Grandparents
Baby Shower Gifts

First Birthday Gifts

Toddler Birthday Gifts

giggle Exclusives

Organic Gifts

Personalized Gifts

Classic Gifts

giggle all the way ™ ¥ Favulous FREE SHIPPING ov orders $3% and over and Free Gif+ Wrap!

GOOD giggle GIFTING

m FIND YOUR PERFECT GIFT & SHIP IT FREE* E==p,

who are you shopping for?

O parents

what typo of gif+7 Price range...

® baby @ infant toys & gifts ® under $25
O toddler O organic gifts 0 $25 to $100
O only at giggle

© $100 and up

Treetop Friends Owl NEW Jungle Finger P
Activity Toy (Organic Cotton)
$18.00

$15.00

\ aali's baby's 4StHOLIDAY

) .TOP 10| -
} holiday favorites

Our founder shares her +op picks

for everyove ov your lisH »

EVERYONE _ wrap \+ Up
a giggle gift card! . .
Let your friends and

family pick out +Hhe ggle complimentary
parevting essentials Borcy, iop,,
ey want +he mos+

gift wrapping!”




57% plan to make at least 1/4 of their holiday gift purchases on
Amazon while 29% are power shoppers and will do more than %%

What percent of your online holiday gift purchases

will be spent at Amazon?

)
None - 10% 20%

37%

F

Search  Aw

Uniimited Instant Videos

2 3 % 1P & Clud Plyer
1 1-25% Amazon Clowd Drive
.A{zp;s(ove fnr Android

Digital Games & Software
Audible Audiobooks

Books.
28% e o

Electronics & Computers
1 7 % Home, Garden & Tooks
Grocery, Health & Beauty
Toys, Kids & Baby
Clothing. Shoes & Jewelry

26-50%

Sports & Outdoors
Automotive & Industrial

1 8 % Ful Store Directory
z0n.conyb/ref=amb_link 3

amazon Lawren's Amazoncom  Todays Deals = GRiCards Help
! Prime

hitp:

51-75%

28% o The All-New Kindle Family

kindle paperwhite
110

11%

75% or more
Yo

=2012
o = 2011

@ marketlive




lOn most iImpacts where shoppers do business

The ease of finding merchants and past experience also
merits attention

How important is each of these MERCHANT/BRAND factors when making choices
about which merchants you wish to do business with?
(Top-2 Most/Somewhat Important)

How easy it is to find the p—

NORDSTROM R
o GIFTS
retailer either via online 65% s s B BAUBLES

TOPSHOP & TOPMAN. Get cool Britsh style. Shop now S T——,
@ FREE Shipping. FREE R
Al the time. Sef
M e r C h a.n t r e p u t a-t I O n WOMEN MEN JUNIORS KIDS BRANDS SALE SPECIALTY SHOPS TOPSHOP TOPMAN
Books & Stationery
Frames. g{ll‘l en

search or at a physical store

Glassware & Bar
Gourmet Gifts
Mugs & Pitchers

Tabletop
Throws

5 % Shop by Price

Under $25
$25-450

Retailer | already do
business with

$50-$100

Retailers where | get
rewards points m

$100 and Up

fs-giftware?campaign=splashmainl

QiaN

Google Scarch I'm Feeling Lucky



to ship coupled with guaranteed delivery

erely impacts merchant choice

Convenience associated with flexible return policy and free returns also significant

How important is each of these CUSTOMER SERVICE factors when making choices about
which merchants you wish to do business with?
(Top-2 Most/Somewhat Important)

Product in stock and ready to ship

Guaranteed online delivery _
Flexibility of overall return policy _
Free returns _
Shipping deadlines/cutoff dates _
Peer ratings and reviews _

Express ordering

—Eﬂ

.* Order before Tom PST for FREE Next Business Day shipping on all Clothing. team More *

24/7 Customer Service (800) 927-7671 .‘, Live Help

Log In or Register ~ My Account My Favorites  Blogs  Help

Lappos?

POWEREDbYSERVICE?

SEARCH P

SEARCH BY: ize, Narrow Shoes, Wide Shoes, Popular Searches

Day Return Shipping Both Ve
Policy Ways {5-{':'

In other words, 1 full year!  It's always on the house! MY CART




Q21N

good value including actual price is top-of-mind

ecting a retailer of choice

How important is each of these PRODUCT/PRICE factors when
making choices about which merchants you wish to do business with?

(Top-2 Most/Somewhat Important)

Good value

The price of the product
Broad assortments
Everyday low prices

Promotional offerings

Unique/exclusive
products

Outlet

87%

85%

79%

/8%

73%

66%

|

SHIPPED for FREE | GUARANTEED TO LAST

Joet a free $10 qift card when you shop for everyone on your list ree shipping, no minimum order.

iev this email in a browser or on a mobile d

L;L.Bean

rvice 5004415712 B3 A< & @ HOLIDAY GIFT SHOP

MEN'S WOMEN'S KIDS' OUTDOORGEAR LUGGAGE HOME SALE éé&

xxxxxxxxx

Five Ways L.L.Bean Makes
Holiday Shopping Merrier

e &u

Vs "\('fé 1Y

Great Gifts A Special Gift for You
From cozy slippers to fragrant wreaths FREE $10 Gift Card with your
to speedy sleds, there's something purchase of $50 or more.t
special for everyone on your list.

SHIPPED

GUARANTEED TO LAST=

FREE SHIPPING on Every Order 100% Satisfaction Guarantee
No minimum. No questions asked.

Start checking off
your list today

= SEd O Holiday Gift Shop

Easy Shopping
Selecting the right gift is quick and
easy with our Holiday Gift Shop, where
we've gathered the very best.

COMING SOON

Look for our new Christmas Catalog in your
mailbox this week. It's chock full of great
SOl eifts.




assistance is all about “being there”

customer preference

Thinking about a website's CUSTOMER ASSISTANCE, rate each
feature from 1-5 with "5" being the most important and "1" the least
important when buying gifts online.

(Top-2 Most/Somewhat Important)

Create Account | Your Account ¥ | Order Tracking Join eBags Rewards Club

— Free Retums
. m | C,:‘E:&i:\ﬁns Blog | Video | Brands Cart 0 fems
Accessible contact 66% =
i n fO r m a.tl 0 n 60% andbags  Designer  Luggage Th;rl;ﬁzus Lg::o‘aeégsts Backpacks Me;!;:nsger &slgl[llfrfl:Is Acge[:‘sl:‘ries A‘l?‘c?lsi'jlits E\ecll‘:na\gsg(:ases &Kl;g;y SALE
24x7 customer service 65 JallSaings FREE SHIPPING ON EVERY ORDER! HURRY,ENDS SOON
0
access Help Center
CU StO mer SerVi ce 65% v Your Orders © 4 Manage Your Account ©
representaﬂves . Placing An Order @ Contact Customer Care @
Shipping eBags Rewards Program ©

61%

Perpetual shopping cart 599,

Free Returns @ Electronic Gift Certificates ©

Pricing & Discounts © Privacy & Security @

Product Information @ Suggestions for Our Website @

- 59%
800 or toll-free telephone # 5A%

Warranties & Repairs © Shoprunner @

L C@® -
mmulnj'r.,

Click to call

Click to chat

Q25

m2012

Chat on mobile phone ® 2011

@ marketlive




g gifting onsite and cross-channel




crease In value among shoppers

(Top-2 Most/Somewhat Important)

Traditional gift certificate/gift card availability

Multiple ship-to addresses can be set up to send in a
single checkout

Option to include a gift message in the shopping cart
Wish list to find out what others say they want

eGift or digital gift cards

Ability to store addresses of friends and family to access
when sending gifts

Gift wrap/box services

Gift center that aggregates all of a site's gift offerings and
service

Gift suggestions for when | don’t know what to buy

Ability to hold gifts to ship later

Q24

@ marketlive

Thinking about a website's GIFTING TOOLS, rate each feature from 1-5 with "5
being the most important and "1" the least important when buying gifts online.

51%
42%

45%
39%

39%
33% 0

37%
0%

37%
36%.

350
26% °

3204
24% °

32%
32%
30%

o m2012
270/:;)1 % m2011




pled with creative execution counts with

WHAT'S NEW DESIGNERS CLOTHING MAGAZINE

GET CARRIED
4 Al AWAY
/ () It's all about ladylike
bags this season.

( 1114 711 ISVI7 g
/)
The Gift of Choice ** SUNDANCE GIFT CARDS GEY/.:LI'::‘/EI?EATULIME , J A

sundance OROER BY.DRG. 20" LOOKING FOR STYLISH PRESENTS FOR YOUR MOTHER, SISTER
OR FRIEND? VISIT OUR NEW HOLIDAY GIFT GUIDE
JEWELRY WOMEN FOOTWEAR & BAGS MEN FURNITURE & DECOR ficiers OUTLET [Keyw: or ltem #
VISIT THE GIFT GUIDE NOW »
R e o WrAccounT ™ cuaisionus B BAG 0lkems $0.00 IR

¥ i BE THE FIRST TO KNOW about private sales & exclusive online products

GIFTS magsical gifts
estare for everyvone

Holiday Gt Guide

Holidsy Gifts of Whimsy
Customer's Top Rated Items
Gifts for Friends & Neighbors

OUR FAVORITE GIFTS
FOR HER | FOR HIM

HIT A HIGH
NOTE

Kick-start the
party season with
perfect high heels.
SHOP NOW »

RING ME
Opulent cocktail TAKE NOTE

Grest Gits Under $100 rings are the A beautiful diary
Sparkle Under the Tree most fashionable is a must-have for
Jewekry Gits Under $50 stocking fillers. the year ahead.

Jawekry Gits Under $100
Personalzed Jewelry

SHOP NOW » SHOP NOW »

SMYTHSON

on-trend.
SHOP NOW »

SHOP NOW »

sy TECHNICAL
Gifts for Recipient SUPPORT
For Her New-age technology
: ::; GR:SL?“:;SI‘J::::I:JOO & § requires chic accessories.
s SHOP NOW » |
GIFTS FOR PETS & Shop Our MERRY WINTER WARMERS
PET LOVERS iy FORER | FOR HIM TO HAVE AND WRAP
holiday Sill suide D Falr's printed silk
st S > Color-pop clutches will E 3 é scarves update
For Gifts They're Sure to Love add fashion flair to the g winter coats
most classic outfit. by § in a flash.
SHOP NOW » é 3 g SHOP NOW »
AGiftwith the Perfect Fit! SPOT THE gg {&7_ E ADD SOME ZEST
) DIFFERENCE gg ,;‘;' ES This luxurious intrecciato
A playful polka dot %} # jewelry roll is ideal for those
wallet is perfectly ; 5 who like the finer things in life.
L

SUNDANCE GIFT CARDS 4
SPARKLE UNDER THE TREE Should
oulder-grazing
% HAPPY HOLIDAYS from SUNDANCE! HAPPY HOLIDAYS from SUNDANC % HAPPY HOLIDAYS from SUNDANCE! 5 & earrings are $
guaranteed to
SUNDANCE e ok Great make a statement.
\ g PP i irea
b Get It There by De th! (click for details) \\‘ Last Minute Gifts A SHOP NOW »
GIFT BOXING Last day: Ground Shipping - Dec. 16th Spm, ET L SUNBANGE —
. Last day: 2nd Day Alr Shipping - Dec. 21st, Spm ET
only $6.50 per item’
Last day: Saturday Overnight Shipping - Dec. 23rd, 7pm ET Z GIFT CARDS SHIPPING OPTIONS RETURNS HELP NET-A-PORTER LIVE MY ACCOUNT é n B

Net-A-Porter: 11/12/2011
Subject Line: The gift hit list

marketlive




ely on gift cards for 26% or

neir holiday purchases

What percent of your online holiday gift purchases
will be spent on gift cards/certificates?

EVERYDAY FREE SHIPPING. ©SYIN-STORE RETURNS. m The Stulf You Love Sale. where top sellers meet big savings.
s0me reelrictions apply. get details on free shipping shop the sale

&-vm\enmenbabyhdsnomeﬁnmmpaoe&dmmm\eltwsheam&bmutydealanceseem

s s Togotts | RO can

®)  GiftCards
- 16% |
o

1-10%

Target GiftCards ) [
11-25% memenerss  |ike cash, but s
GiftCard?

o way more fun.§

26-50% 16%

it's so easy.

51-75%

99 In with friends.
Facebook Group
Gift Cards.

All J

30
5%
76-99% I 204 t__jn i
1%

Q13




udes multiple ship-to’s,

ng wish list opportunities

AMERICAN EAGLE
OUTFITTERS

MENS m FOOTWEAR & ACCESSORIES CLEARANCE

KEYWORD OR STYLE # E

OUR FAVORITES
New Arrivals
Web Exclusives
The AE Blog

GIFT GUIDE | . TR : 8 SH“P BY PH!BE

Great AE Gifts
Gifts Under $25

Gifts Under $50 . 5 e
Gifts Under $75 - ' i UNDER | UNDER l UNDER ‘ ABOVE &

$50

Over The Top Gifts : & § o ‘ " ; e { $25

Stocking Stuffers
AE Video
AE Gift Cards

$75 | BEYOND

SHOPS
Looks to Live In

Jean Guide i . L

Midnight Luxe Shop ’ A \ ‘
Little Black Dresses | X 'K
Fair Isle Shop £y 33 / 3

College Experience

ccessory | | BECAUSE YOU LOVE TO GET. ADMIT IT

LookBook
UPDATE / CREATE
TOPS

T's + Polos
Tanks + Camis
Graphic T's
Shirts
Sweaters +
Cardigans

Hoodies d
Outerwear ¢ PLAY VIDEO > d

BOTTOMS
Jeans

Pants

Shorts

Dresses + Skirts

FIND FESTIVE FAVORITES FOR

EVERYONE. EVEN YOURSELF.
ﬁl” [:Am]s THREE EASY WAYS TO GIVE CHECK 'EM 0UT

GIFT CARDS / E-GIFT CARDS / MOBILE GIFT CARDS

SWIM
Halter
Bandeau
Triangle
One Piece




d top sellers still see success with shoppers

/‘eaE NVELOPE forher | forhim | baby | birthday

NEW ARRIVALS CLOTHING SHOES HANDEBAGS & ACCESSORIES SALE

NEW SEASON. NEW GIFTS. 15% OFF
New ways to give great. / THE

TOP 11

11/11/11 only happens once.
To celebrate, our top 11 picks
specially priced —today only.

7 FOR THE HOME

NEW GIFTS

{8 & 18 s Followt
QOur Family of Brands
ProFlowers réeJENVELOPE ProPlants

M CHERRYMOONFARMS' ﬁ)aerqorgal

redEnvelope: 10/18/2011
Subject Line: The new gifts are in! See what's
new for every occasion. Save 15%

11 + 11 + 11 = 33% off these 11 items today only
om, alidat U, Tory Burch Boutiques and Tor bhm\l]\ler)R|h|HPn s marked;
markeﬂive no code necessary. No price adjustments on previous purchases. Offer Expires 11.11.11 IIIWP\‘IP'I




ditke &

- oyal Riviera® Pears  Gift Baskets Gift Towers ocolate & Bakery Gifts
O@ " | Royal Ri &P Gift Baske Gift Te Ch I & Bak Gift:
Happiness Deliverod™

top-rated gifts from customers near you

Merry Mix-Up® Gift Box, $29.95 Creekside Gift Basket, $49.95
Average Rating # # % # - 130 Reviews Average Rating # # # % 1 49 Reviews
October 25,201 | March 8,201 1

By ShellBell from Chicago, IL By Fengeraki from Cedar Rapids, IA

"Outstanding!! Takes the stress out
of shopping when you're looking for
that perfect gift." r

“Great pears, sweet and juicy...”

; — ney
Shop top-rated pear gifts Shop top-rated gift CENESY  shop Now |

What's your opinion? Rate a gift at HarryandDavid.com

ordfer Royal Riviera®Pears * Q hollday glfts

© . 1 Order your fresh, delicious ¥ &
& ! 3 Royal Riviera” Pears before
they're all gone!

Gift selection starts
at just $19.95.

‘ ;ﬁy ‘) » Shop Holiday

» Shop Pears

ith h Click th link in thi
freedelivery | i o |27 "=

email to access your spedal offer:
discount automatically appiied during checkout YN
Customer Service Forward to a Friend

Find the most delicious ways to (elebrate At your local Harry & David Store at the:
akbrook Cente:
444 Oakbrook Tenter, Osk Brook, IL 60523
(630) 928-0412

[ORTRVOENeRY  FRUIT-/ & MONTHCLUB
o Cous  Figiond e UECTION

Harry & David: 11/01/2011

Subject Line: Top-rated gifts from customers near you

@ marketlive

s W A | Search oursite » |

TEWE ) £ F LY e Share: email to a friend [f§ facebook twitter

elfa WHAT’'S NEW SHOP ALL AREAS SPECIAL SAVINGS GIFT CARDS EXPERT TIPS & VIDEOS

%SH"’P'NG" Spend $100 or more on Stocking Stuffers and enjoy FREE SHIPPING on those items! »

Check out what our employees would buy
(and get plenty of great gift ideas for yourself) “SeETRErAEES"

The Container Store: 11/08/2011
Subject Line: Trust our employees to pick great gifts



gets shoppers more effectively

GIFTS THAT WORK

Unique and useful ideas for

5 > _ Ghange Email Preferences everyone on your holiday list
/)/V/Kw/d /)/7'//(/.‘/ MEN WOMEN KIDS HOUSE & HOME (///:zil// SALE  OUR STORES

47//'/ 77/
GIF TG OE
‘e s

. N
B G SHOP ALL GIFTS >

THE HOME DEPOT
GIFT CARD

“Tis better to give

than to guess

-
! -

Outdoor

Home Diyer Sports Fan

HIS BROSKS BROITHERS

TOP RATED GIFTS
» LEATHER - » LEATHER

» CASHMERE 2 * i » CASHMERE

» ULTIMATE LUXURIES : / P * . »ULTIMATE LUXURIES
» LITTLE LUXURIES f A . »LITTLE LUXURIES

» FAVORITE GIFTS < - ; » EAVORITE GIFTS

» WINTER WEATHER . »WINTER WEATHER

» BOYS SHOP B » GIRLS SHOP

HOP
SALL

THE
SPORTS FAN

»»»»»
8hop Now
y

THE
DECORATOR

Gift Advice from Experts GIVE A

VISIT YOUR i
Local Store Gift Gard

» GET DIRECTIONS

Foliday Shipping Gomplimentary
GUIDELINES GIFT BOX

»VIEW DATES »LEARN MORE

»SHOP NOW

Email: 11/07/2011
Subject Line: Introducing our Holiday Gift Guide

,,,,,,,,,,

@ marketlive
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A perfect present, hard-to-find product or typically full price items or tied in to
a free shipping promotion spurs full price purchasing

What will it take for you to pay full price for gifts this holiday season?
Check all that apply.

I will not pay full price for gifts this holiday season 3590 0
37%
I will pay full price for something that is perfect for someone on 35%
my list 32%
Hard to find product that a friend or family member has requested 30079(’)2%
. . . 31%
I will pay full price for items that never go on sale 28%
| will pay full price when | receive free shipping on my order 19% 25%
- S 18%
Hot product that is likely in limited supply 13%
A store where | receive loyalty/rewards points for my purchase 15%:)'-8%
Am running out of time and just need to get people taken care of 17%
on my shopping list 17%
m2012
. Excellent customer experience coupled with the right products 14]5/%% =2011

@ marketlive



ur selling model with “daily deal” mentality

WOMEN

Q

DEALS G
(; I LT Today's Sales v

The Lord of the Rings: The Motion Picture
Trilogy Blu-ray Extended Editions

g TeswEDCsceAs MORE GREZAT ORALS

aamk [T e

More Weekly Offers & Deals

2 T 0

R, s haratee Totsets & £ andern Canmatns &
Comcrtnls

Wetwa Carsen & Toyn Pod & W) Payens CwAGPS Aophom_es

& 0

Bt & 1Y e

W

Asccse Froess e A i aets

TODAY'S DEAL ENDS IN: SION UP TO GET ALL THE DEALS:

Sale: $4959

06T TV B )

DEALS NEAR NS

|sony

L Mo




art with free unconditional shipping while $ off

e sales also see traction

Which of the following types of promotions would you be most likely to take
advantage of when shopping online this holiday season?

(Top-2 Most/Somewhat Likely)

Free standard shipping without conditions 8504

Coupon with $ off 0/

Online only sale 0300
Free expedited shipping 5900
Free gift card with purchase S (00 |
Free shipping upgrade 5100 |
Buy x get x free 4904 |
Save x if you spend x 4900 |
Free gift with purchase 4800 |
Limited time promotion 4690 |
Free shipping with a threshold 4200 |
QN Buy more save more 3800 |




arges remain the #1 reason

Why don't you to plan to buy more gifts online this holiday season?
Check all that apply.

0
Shipping charges are too high 434{%

Being in the stores is part of the holiday season and puts
me in the spirit
| am not sure what | want to buy and browsing online is
too difficult
| find it easier to research and compare products in
physical stores than online and employees are...
| find it easier and more convenient to shop in a store
during the holidays
I buy last minute so the web is not ideal for my shopping
behavior

| prefer to pay cash

The products | want are typically not in-stock online

The sites do not give enough product information to
make me feel comfortable buying online

I don't like giving my credit card information to
retailers/brands online

Shopping in a store provides social opportunities (i.e.
the ability to ask others around me for their opinion)

| do not plan to buy any gifts online this holiday season

Q15

@ marketlive




EVERYDAY FREE SHIPPING. E45YIN-STORE RETURNS.

s apply. get detalls on free shipping

&.vmmmwmmmmmmmmm&mmmm

daly deals. ane day only. shways free shipping. »

free shipping

Ads by Gosgle
Erce Ooling
Coupons

Save in Store with

Free Coupons New
Coupons & Specal
Offers:

EVERYDAY

FREE

SHIPPING.

use your REDcard®

REDcard

%

9%

TODAYQ
EVERY DAY

Target debit & credit cands

No

namum
chases sh

Plus, the REDcard saves you §%"* on
the already low prices at Target and
Target.com.

learn more about the REDcard

find astore Weekly Ad GiftCards registries Targetlists | ¥ Otan

EASY

IN-STORE
RETURNS.

spend $50 eas
s resrctons aopy most
retur

ook for this
while you shop.

free*** see retum

get shipping policy details

! THINGS S e
& REMEMBERED ~ _ ‘ e
TS oot ss Dot Him | Her | Wedding | Business | Sale

Christmas | Ornaments | Make-A-Wish®Gifts | Top Holiday forHer | Top Holiday for Him

Eree Shinol

Email Exclusive - Early Notice

FREE SHIPPING
on orders $50 or more
MUST USE CODE: BLACKFRI

VISIT ONE OF OUR 600+ STORES
Custom Engraved
while you shop

Black Friday Comes Early!

No matter which
holiday you're
celebrati ng...
it’s FREE
Ex > Christmas,

anukl] Kwanzaa.

Festivus or Holiday
for free.*

Men’s Accessories

. Starting at $ggg

Starting at $7gg




Q23N

oppers plan to purchase “deals”

fts this holiday season

Do you plan to take advantage of sales or price discounts during the holiday season
to make additional, NONGIFT purchases for yourself or your family?




bined with seasonal collections

CART: §0.00 (0)

plcesrriusid
WORLD MARI(I?_"I'

Search 2
Unique. authentic and ahea

Furniture Decorating & Home Entertaining & Kitchen = Gifts & Accessories Food & Drink = Seasonal Inspiration & Solutions = Sale

Chaistmas This merry holiday season, deck the halls with our brilliant selection of Christmas

decorations, gifts and food. | Y T 7 T A ¥ CART 50.00 (0)
- ————
e WORLD MARKET — a
2 —a Furniture = Decorating & Home = Entertaining & Kitchen = Gifts & Accessories | Food & Drink = Seasonal | Inspiration & Solutions = Sale

Home > Seasonal > Christmas > Christmas Carols

SEASONAL Chaistmas Carols SORTBY | Our Picks |

w0 Christrm 90 Products
) Shop by Category
?ﬁsbdm? Decor ?eului‘uf Holiday Décor
........ N Em Holiday Entertaining
CANDLES AND CANDLE HOLDERS tertaining
SHOP NOW > - Baking Central
CHRISTMAS STOCKINGS AND A AT B TR ARG =
s VIEW ALL HOLIDAY ENTERTAINING Food and Drink
DECORATIVE ACCESSORIES Christmas Ornaments
VIEW ALL HOLIDAY DECOR » Trim a Tree
Nutcrackers

| W@ caaT:5000(0)

plcesrrius
WORLD MARKET By SAvEUPTO50% 0N AL RUGS >

Search )

Fumiture Decorating & Home Entertaining & Kitchen  Gifts & Accessories - Food & Drink ~ Seasonal = Inspiration & Solutions = Sale

Hare > Sacsonal > Chrisimas > Holday Décor

— Foliday Dicor somrr owrs 1|

os 155 Products

Shop by Category 7" Bottlebrush Tree with Colored Balls Plaid Fobric Owl Ornoments,  Fabric Snowman with Ploid
o o o Setof 3 Scarf Ornaments, Set of 3

dles and Condle Hokdars

08 Stockings and
Decorative Accossorios

Hoiday Entertaining

Baking Central

Food and Drink

Christmas Ornaments

Love it? Dig it? | Want to Pin it?

rotow s o Pjnterest >

Shop by Collection
Aipina Workshop
Christmas Carole

Nosl

Global Christmas

e Cost Plus Seasonal page 2012

NARROW BY.

Material

Canvos ¢

Papermache )

marketlive



annels, many opportunities
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not lost its luster and weekly receipt is still favored

What is the ideal frequency you would like to receive emall
from retailers with whom you have opted in?

Daily - 382
2-3 times per week -112;;{?/0
weekly [ 0%
Twice a month -1%390/(:,/0
Monthly - %g%

Quarterly . g%

o = 2012
Seasonally F56/6’/0 =2011




itional promotions desire for offers that

ediate savings still most desirable

Mobile/social email sees strong y/y growth

Please rank the types of email content that you would be most likely to respond to from your
favorite retailers this holiday season where "5" is the most likely and "1" the least likely.

(Top-2 Most/Somewhat Likely)

Sales and markdowns
Free shipping offers

Coupons

Members-only or loyalty/rewards program
offers

In-store promotions
Gift-with-purchase

New or hot products

Friends and family promotions

Mobile or social offers

59%
55%

57%
54%

49%
45%

42%
41%

41%
36%

25%
15%

78%
79%

/6%
80%

3%
73%




bring shoppers back for more

il FREE *10 Gift Card  f|
LuL.Bean m with purchane of l.!ﬂ or m:l"l'( ‘J“L

MEN'S WOMEN'S KIDS" FOOTWEAR OUTDOOR GEAR  HUNTING & FISHING

o | TIKIDS | tevensheceint s ; Finds St

EEE- E

AMERICAN EAGLE ISR o

MENS WOMENS FOOTWEAR & ACCESSORIES CLEARANCE
LUGGAGE HOME  SALE

Ovierwesr  Whafaew  Shwevour Sty GACHds  LLBeand Vine Cord

Secure Checkout ORDER PLACED WHAT'S NEXT?

» Bt thia oage Thank you for shoppiig wih us, Laurent | [ — confiming your order shorty.
Shippiag Faywaeut Review Order b Order Complets

Order Number: D3179815
3 B Estimated delivery with Standard Shipping: Nov 28 - Dec 02
Thank you for shopping at L.L.Bean.

ou can always checkthe satus of your oder by signing nfo your account or racking your order
Your erder has been submtted, and you'l recerve 4 confrmanon emal shonly, Tolowed by SN0 LOTEs a0 tracking
nitrmaton (avedabie for most orders).

2. hen your order has been shigped, wel send you an emai containing fracking information.

Payment Information

LLBTAN VISA CARD

Billing Address: Order Tl 1508

RN | | e WIN YOUR WISHES

;":: {m 10 Credit Card: s1548 CREATE OR UPDATE A HOLIDAY WISHLIST FOR YOUR CHANCE TO
ch‘:fé 1L 60614

Urdted States

EARN FREE L.L.BEAN
GEAR AND APPAREL
y -

$00 Sosn el Curitioen PLUS, 8 SECOND PRIZE WINNERS WIN $500. ENTER NOW

No minimum order © Details

SOME THINGS TO CHECK OUT NEXT TIME:

Shpping Address: Shipping Mothod: tveryday free 1 Bem in Shepping Bag $169% P‘ P
Shope Shapn 308 Kenderg Ie
My, Usa Schwartz s S and ; P
- Wl Arrrve Inc Subtotal: $1495
433 Sand “ Tox 5098 PANDORA
Sosth Bgn, 1L 6177 2-5 zQ Fwr worn t
Unted S o 5 Ay
e oneans | Mesimers Do | fotatfar s Lisa Schartx — sealoplansisiing Stay connected when you're on-the-go
s h he vi P
U Wah e vidoo We're constantly updating our social networking stes to keep you i the loop
on what's happening in stores, onine, and everywhere in-between
AE $12050 & $39.50 AEPUFFER §99 50
LL Bean MILITARY FAVORITE JACKET
SOy s PO HOODED PARKA FLANNEL SHRT
Email Updates
Ttem 205 15 160 wacrbar-snly
Aaes coupors peial
Trad Model Fieece Gloves, Madnm, Black Secounts and more.
3 (R pe 00}
p EMAIL SIGN UP FOLLOW US: nDE[E] Hlie 5.6m V. FREE 2.DAY SHIPPING JAREWARDS . CREATE A WISHLIST FOR 25 BONUS POINTS.
$1495 2 SHARE T TO EARI 10 MORE. DETAILS
Q1 USTOMER SERVICE  ORDERS. GIFT CARDS AEOCREDTCARDS  AEREWARDS COMPANY INFO PRIVACY POLICIES TERMS OF USE.
In Sack 5 [mail Us. Order Tracking. Gt Card Apply Now & Save. Sign Up Now About AEO Inc. ‘United States ‘BRAND PROTECTION.
sbede et Us: 18802524525 Payments Wehoospt  E-GitCard Marage My Account Manage My RewardS A Beter Word Caifomia SITE WP
peo Countres We ShipTo  Mabde Gift Carg Pay My i Amercan Esge Cowgors Careers: Cansts OBILE STE
Retun Foicy. (Check Card Baiance Press Room
Fivshed shoppeng? Please o9 Gt for secunty m d vour o5 82011 AED Mansgement Co, Al Rights Reserved.
AEO® Y* MSCHHOE gecoms AE'




Dear Lauren,
Your Lowe's order has been placed. This

emad confirms the order you placed today
111172011 05:35 PM

Purchase Date Order Number

111120110535 PM 3217179 $63

Please see betow for details on Shipping, Lowe's Home Delivery, andior In-Store Pick |

Parcel Shipping - 32

Products Ordered Quantity  Unit Price Confirmation Number
NINJA MASTER PREP PRO 1 $50.99 32

Herm® 332976 | Modeds. QB 1004

Ship To Shipping Method Estimated Arrival D
Lisa Schwarntz Parcel Shipping 11182011
433 Sanohurst Lane 3-7 Business Days

South Elgin, IL 60177
Phone: (224)715 - 9044

Payment and Billing

Bill To

Lauren Freedman
1444 W._ Altgeld
Chicago, IL 60614
(773)975-7280
lisa@e-tailing.com

Lowe's Consumer Credit Terms and Conditions

Give a Lowe’s
Gift Card

Choose from over
100,000 items. Use in
<. | store and on Lowes.com

Subscribe to News and Specials

Billing Summary

Subtotal $59.99

Tax $3.75

Order Total $63.74
Payment Method

VISA " 1581 $63.74

Buy Online.
Pick up in Store.

@ marketlive




chasing has accelerated as 1 in 5 have made a purchase

Ile device in the past 12 months

Have you made a purchase on any mobile
device within the past 12 months?

Yes

No

Don't own

87%

m2012
m2011

800.967.6696
Search

MyCort @I+ MyFovorites 0

Shop the Sale Now »

Now we’re mobile.

OO ThlmisNod

LA Checkout |

Sale

Shop crateandbarrel.com on your mobile web browser.

Our whole site's in your hand.

-Vie ns
- Shop Online and Pick up in a Store

Have fun. Wedding and Gift Registry is on the go, too.




Do you plan to purchase gifts via your mobile
devices this holiday season?

21%
Yes
11%

79%
m2012

89% m2011

No

Q31

|
0 item(s) | CHECKOUT

OUR FAVORITE GIFTS FOR HER
OUR FAVORITE GIFTS FOR HIM
OUR FAVORITE POPPY GIFTS
UNDER $100
$100-%$200
$200-$300
$300-$500
$500+
VIEW ALL GIFTS FOR HER
GIFTS FOR HIM

GIFT CARDS




s gain ground for coupon redemption,

— and purchasing

Thinking about the following ways you might interact via mobile phone or related devices this

holiday season, how likely are you to partake in the following behavior?

(Top-2 Very/Somewhat Likely)

Redeem coupons when making an in-store purchase
Research gifts on mobile phone prior to a store visit
Research gifts on mobile phone during a store visit
Redeem coupons when making a mobile purchase
Research gifts on a tablet device prior to a store visit
Purchase gifts on a tablet

Purchase gifts from mobile phone

Research gifts on a tablet device during a store visit

Purchase gifts as aresult of a text message sent by a
retailer

Q29

@ marketlive

43%
) 29%
0
28%
A0 0
25%
25%
0%
22%
- 20%
0
” 18%
070
- 18%
0




umers have shared their phone #

S to receive promotional texts

With how many retailers have you shared your phone number
to receive promotional text messages for sales and specials?

My Accound CLUB Visa Account Wish List View Cart (0 ems) $0.00 Checkout

SEARCH | Al Products [5] FOR  keyword o tem rusmber o

Woazs's Foaxmosr Ovrmrran
Home EindaSire GMCards GAShop Catalog Quick Order (order by item number)

Hunting | Shooting | Fishing | Boating | Camping ‘ Auto & ATV \ Clothing | Footwear | Home & Cabin | Hobbies

m on your ENTIRE order when Including clothing o footwear | Good through /6/12 (11:59 p.m. EST) | Use Promo

)

Wozto's Foramost Ourritran

Instant Alerts

Product Alerts, Exclusive Deals, Relevant News
Releases, Unique Contest and Giveaways!

10+

To receive Instant Alerts from Cabela's, follow
these three simple steps:

4 msgs/mo. Message and data rates may apply.

Step 1: Enter destination number 777999
Step 2: Type keyword “OUTDOORS”

Step 3: Send message

| 2012 Opt-cut ot any time. Taxt messago *END" of "STOP 1 777968,
NO n e For support, xt mossago "MELP 1 7770949, call b #oe 1.800-237 4484
0 o ema customer servooticabelas com. View Cabeta's Privacy Poliy
66 A) ] 2011 Viow e Tenns aned Condtices.

Q30



) 82% plan to use retail apps
gifts this holiday season

Yes
82%

Shop with Simon Pearce

on our NEW iPad’ App

Visit the App Store™ from your iPad®
or iTunes® and search “Simon Pearce”
to download the latest version of our
iCatalog. Click here to download.




es see greater mobile interest this holiday season

From which categories will you likely purchase gifts via a mobile device this holiday
season? Check all that apply.

Clothing and accessories (men's,.. Bo 8% e I T L T
Books/Magazines Phm— 47% AMERICAN EAGLE
Computer hardware and software v 43%
Consumer Electronics Abe » '
Gift cards/certificates O (?ISF-EI-E%AR DS
Music/DVD/Videos 2856,
Food/Wine 2 7%
Gifts/Collectibles/Flowers R 27%
Crafts/Hobbies/Party - 26%
Tickets (movies, concerts, theatre) L 7670
Furniture, home, and garden . 23% B s
Sporting goods/Outdoor gear B2 3% GIFT CARDS E-GIFT CARDS MOBILE GIFT CARDS
Health and beauty items b2 /0 M - w M =
Jewelry/Watches 1890
Luxury items 570% s et
Pet supplies W 19% w2012
Don't know/Unsure &% 20/, m2011

Q34



ence and security concerns keep shoppers

asing gifts via mobile devices

Why don’t you plan on purchasing gifts via your mobile device this holiday season?
Check all that apply.

Shopping is still too awkward on my phone

Concerned about giving my credit card information over a mobile connection
Can’t get a clear enough image of the product

Slow connection speeds or lack of connectivity

Takes me too long to buy

Product information cannot be easily reviewed

Product information is limited

Feel that the full product selection is not offered

Do not own a smartphone or have a data plan

Retailers are not able to customize my experience based on my current location
No interest in shopping via a mobile device

Q35 prefer PC

@ marketlive




Ing drives incremental usage of phones prior

SItS along with accessing store details and products

PRIOR TO VISITING a physical store this holiday season, how likely are
you to do each of the following activities with your smartphone?
(Top-2 Frequently/Often)

Check for sales and specials 42%
Look for competitive pricing at Amazon v 41%
Look up store information e 37%
Browse an online store for product of interest 37%
Look for competitive prices on products at retailers online 35%
other than Amazon 0%
Check for product ratings and reviews g 33%
Look for competitive prices on comparison shopping engines 30%
Look up prices on the retailer's mobile site where | was 30%
intending to buy
Check inventory of a product of interest prior to making a /28%
visit to the store %

Reserve products for subsequent pick up at retail store 22%

Q36

@ marketlive




are frequently/often using their smartphones

How likely are you to partake in the following behavior with your smartphone?
(Top-2 Frequently/Often)

Look for competitive pricing at Amazon a 31%
Access promotional coupons for redemption at the store o 31%
Look for competitive prices on products at retailers online.. 0% 27%
Check for product ratings and reviews e 26%
Look on retailer's website for product or information.. s 25%
” 24%
Purchase a product from the retailer’s website because.. v 24%
Scan bar codes and compare prices to other retailers 50h 24%
Scan bar codes to learn more about a specific product 200 23%
Check in to receive reward points for visiting retail stores.. v 22%
Make a purchase on your phone from another retailer e 19% w2012
m 2011

Q37

@ marketlive




participate in commerce-related

les than LY

season? (Top-3 All the Time/Very Often/Sometimes)

Sign up to receive emails from — 64%

your favorite retailers or brands

55%
42%

Rate/Review a product you 54%
purchased 49%
“Share” with others a product A1%
you have browsed on a website 349 0
or are considering buying 0

“Share” with others a product 399
you have purchased from a -34(y 0
website 0

“Like” an online retailer or
manufacturer

Sign up to receive text 37%
messages from your favorite m2012
retailers or brands = 2011

Q40

@ marketlive

How often do you expect to PARTICIPATE in each of the following activities over the holiday

BURT’S BEES

Lips Face Body Hair Baby  Throat Drops  Toothpaste  Outdoor  Gifis  Outlet

im a.milli,000,000,n

Thanks a million for being a fantastic friend.
Honey, we couldn’t have done it without you.

.........

If you haven't liked us on Facebook yet, be sure to join the celebration.

Follow Us f Like Us ’ Store Locator o




many made a purchase from a social networking site in the past

SVS. LY yet interest is still relatively low

Have you made a purchase from a social networking site within the past 12 months?

facehuuk 1&: l,!q:-l \5,1 Search for people, places and things

| Sephora Timeline ~ Now - ‘

E post Photo | Video
13%

Yes Write something...

6%

Sephora shared a link.
20 hours ago @

Check out the NEW Betsey Johnson scent that embodies a
87% =2012 forever-playful attitude. Fun fact: The bottle design is influenced
by Betsey's early days as a dancer.

Shop now> http://seph.me/PooEGM

]

94% 2011 How do you bring out your fun side?

-
= =

Rt

No

Sephora: Too Too Pretty
seph.me

Q39




for savings is channel-agnostic —extending

Free shipping offer
Rewards/Loyalty points
Exclusive discount
Daily deal

Access to exclusive product

A product has received..

Ability to vote on which

promotion company offers..

A friend has “Liked” a product

Q41

@ marketlive

What would influence you to complete a purchase on a social networking site this holiday season?
(Top-2 Very/Somewhat Likely)

1-800-Flowers.com < ke

You'll love what's next!
=

Like our page to
get an exclusive
offer for

20% off

Sponsored by

e

uuuuu




ond the mundane to reach shoppers

_
’ Limited Time Only! fre€ SNIPPING  soo detots» 3
L4 Checkout
y on orders of $75 or more and beauty & fragrance orders of $50 or more
'MODERN SOUTMERN STYLE Bok Rewards Crodit Card | Find A Store | Catalogs & Ads | Wedding Regatry Wish List | Customer Service | Order Status | Regsteror Sign in

WOMEN | MEN | JUNIORS | KIDS | BEAUTY&FRAGRANCE | SHOES | HANDBAGS&JEWELRY | BED&BATH | FORTHEHOME | CLEARANCE

Coupons | Free Shipping | Christmes Comer | Colegiste | Shop by Brand | Gift Cards. \Q

l Only 7 more days’ to ship gifts in time for Christmas - learn more »

W-She - It’s beginning to look { ’T"
WwWOn r a lot like Christmas - L

Days Comehtraci;fto unwrap Need I(/(’(ls'" Save big during our —— — - 2

of this offer on [ o - -

il ] Dec\i4 Check ¥ ¢ | a note from Darrell . 3 Stay Connected

Christmas 7= 055 G i | ———| Perfect Gifts for Any Occasion | ———
wristmas ¢

Guide
Unwrap a new offer dally

For Her o Now thru Dec. 17

oo ¢ get email & text alerts »
For Teens

For Kids

100 the heat S porpensd SUWALN t Mark thome special mocnent
T3 0 ANTRONLY. 3 walling ¢ 2 Disaew ATIIRE

For the Home

Find holiday
how-to's and trends at

Soekblog

"

Men's Skin Care from Clarins |
December 10,2011 |

It seems that every winter |
neglect my skin unti it too late.
This year | made it a goal to be
proactive about my skin care

jewelry deals

contribut ¥'rs

Ready your Dress picture-perfect Trim your Tree Staang Acinand 3ulann 35

. 4 2 Tech Windwear and Fleece
home e we holiday inChristmas chic Decomber 7, 2011 lilli

Getting back into shape is a
Choose decor ¢ Who's dressing up? $ | Choose a collection 0 major part of my life right now. |

90 10 the gym three-to-five times.
a week, I've developed betier

to match your style.

facets and features
Boruore malas ¢ prew Se——

Baby's First Christmas

December 7,2011 Bazate & Viatage Finds

G £ mre ooder be ;
Nuge Gothy Have It
Ababy’s frst Christmas s a great o
ime to commemorate the start of
their bright future and to
celebrate the budding family.

Lrum heads in a Dress'and d.ecora(e Ina Giver %ﬁf—gﬁ‘ s
e holiday theme 0w d The holidays are a great excuse
™\ gift car gyl
holiday *~ \ T ? 75 v dresa. ot our Hyoud
‘)()]1 A The pertact gif like. There's a type of dress

The perfect price. All About Bling for Juniors
‘, e Everytime. December 4, 2011

Calebeity Style Watch .
They've Got B!

ANy Sccamions and w many chelom Today's Tup Jewelry Trends
Sing On Jew ey’

about us

Holiday party season is here and contact us
we know what that means |

ﬂ
view women's wends » c Wristmas choose a card » BLING. Bling is the thing this | SR or {2 commams }

year—from ruffies and sequins, | the latmt sod preatest plecm Bt
o

marketlive






Oppers may start early but most procrastinators

until December to finish shopping

When do you typically start and finish your holiday shopping?

SEP OR
e ocT Nov DEC
Start 36% 23% 34% 7%
Finish 6% 5% 19% 70%

Qi8N

BED BATH&  rmoourreees e
BEY@ N> R 2

SHOP NOW | WEDDING & GIFT REGISTRY | SHOP FOR COLLEGE

CHECK.CHECK.  $om

o Teacher
I i : I P' o Nice Nelghbor
o Cousin Bemiee
l I [ ] o hunt Rachel

FIND A STORE!
> CHECK OFF THE REST OF YOUR GIFT LIST.
: O GET GIFT CARDS IN STORE.
|||||||||||| MERRY CHRjs7,
b
SEARCH Shop By Brand @ What's New @
SHARE WITH YOUR FRIENDS (@ Email [J Facebook #@ MySpace 5 Digg Twitter

GIFT CARDS | WISHLIST | TRACK ORDERS | MY ACCOUNT | MY PREFERENCES

Bed bath & Beyond: 12/20/2011
Subject Line: The perfect size giftis 2" x 3"




2 shoppers will take advantage of online holidays and their

Do you expect to shop online during any of the following holiday promotional days?
Check all that apply.

55%
. . 53%
Black Friday (Friday, November 25th) 5004,
o ., 50%
Free Shipping Day (Monday, December 17th)
Weekend after Thanksgiving (Saturday, November 26th — 47%
Sunday, November 27th) 51%
. 31%
Day before Thanksgiving (Wednesday, November 23th) 26%
. 29%
Thanksgiving Day (Thursday, November 24th) 2204
. 23% m2012
Day after Christmas (Monday, December 26th) 0
24% = 2011




Earn 5% back on every purchase! Join Now - It's Free

Handbags Luggage Bags by eBags Laptop Bags Backpacks Travel Accessories SALE

d B 4
‘This Holiday, shop the best selection of
luggage, handbags, laptop bags & more.
Give a Great Gift With Confidence!

* 100% Price Guarantee
* Free Returns
* Millions of Helpful Reviews

*Certain brands excluded. Offer expires 11/4 at 11pm PDT

Use your 25% Savings to Get an Early Jump on Your Holiday Shopping!

For the Handbag-Obsessed For the Savvy Traveler

Cole Haan eBags

Ludlow Addison Satchel Mother Lode TLS Mini

Buy Now > Buy Now >

Reg. $368.00 Compare: $240

Holiday Preview: $276 Holiday Preview: $142.49

Shop Leather Handbags © Shop Carry-Ons ©

eBags: 11/03/2011

Subject Line: 25% Off Holiday Preview - Coupon expires tomorrow!




0 in on key holidays

Shop Online | FindaStore | 1-800-MY-APPLE

The day you've
waited 364 days for.

IU's here — the special Apple shopping
event is today. Shop online and get
free shipping, or stop by your favorite

Apple Retail Store and a Specialist can
help you find the perfect gifts.

Shop online » Find a store »

Apple: 11/25/2011
Subject Line: Today only. Special shopping event

@ marketlive

2011 Holiday Season To Date vs. Seasonally
Equivalent Days in 2010
Mon-Travel (Retail) Spending

Excludes Auctions and Large Corporate Purchases

Total U.S. — Home & Work Locations
Source: comScore, Inc.

Millions (%)
2010 2011 Percent
Change

November 1— §32.350° | 3770 | 15%
December 31
Thanksgiving Day 3407 5479 18%
(Mov. 24)
Black Friday (Mov. 25) | 5648 5816 26%
Thanksgiving 5386 51,031 16%
Weekend (Mov. 26-
27)
Cyber Monday (Mov. | $1,028 $1,251 22%
28)
Green Monday (Dec. | 5954 51,133 19%
12)
Free Shipping Day 5042 51,072 14%
(Dec. 16)




My Account | Search | Specials

S E p H O R A FREE SHIPPING OVER $50 ‘.. CRUTCHF|ELD Questions? C s at 1-800-555-7032

The perfect gifts. Shipped free. Supported forever.

» MAKEUP SKINCARE FRAGRANCE SHOP OUTLET
Car Audio, : iPods, Headphones : Cameras &
Fromm singles 1o séts. $10 bty VideoaGps | HomeAudio | & More | Tvs&video | ncorders
THIS FRIDAY ONLY—11/25 ?
Free Shipping on Everything. 60-Day Money-Back Guarantee | Lifetime Tech Support

ONLINE & IN STORES

Grab your mouse..

Cyber-Monday deals

EXCLUSIVES start now »>»

$10 specials.
Limited quantities.*

¥ Preview now on Facebook »

$25 Crutchfield eGift card when you
purchase select Beats™ by Dr. Dre™
headphones, offer ends 11/28

These hard-hitting headphones give you
crisp, detailed sound that brings movie

FIND A STORE NEAR YOU »
(See special store hours)

Q0N
LOVE 1 100 | [ soundtracks and music into sharp focus

FREE GIFTS? " o

FREE CHIC SLEEVE

Download the app for

the exclusive code.** Join our free rewards

— program, Beauty Insider,

m» @M- and get extras—like this
soft MAKE UP FOR EVER gloss.”

Already have the app? Selt
Visit the Mobile Offers page for the code. ~ case JOINNOW >

Through Monday, additional
el eize price breaks on car stereos
Save on CD and digital media
receivers from JVC, Sony,
Kenwood, and more

ACCESSEXCLUSIVE i F™% DISCOVERTODAY'S SHOP OUR BEAUTY [(qy| WATCH AND GET INSPIRED
FANFRIDAY OFFERS » | |*:} OBSESSION VIA IPHONE » | REPORTON THEIPAD» i )1V ONSEPHORA TV » m

Sephora: 11/24/2011 Crutchfield: 11/27/2011
Subject Line: Black Friday Subject Line: Ending soon: Great holiday deals that

end 11/28
@ marketlive



Post-Turkey Impact Levels

GET SUPPORT »

THE FAM

HIKIEE WITH
/A

POST=TURKEY
WORKOUT

=

PUMPIRG
IRON

Bounce: 11/26/2011

Subject Line: Post-Turkey Impact-Shop for Support!

@ marketlive

®
ﬁ KING ARTHUR’°FLOUR SHOP »

RECIPES »

thanksgiving:
it’s not all about

the turkey...

While The Bird always takes center stage
at Thanksgiving, there’s more to the day
than turkey: think bread, side dishes, and
dessert. Your guests will love this flavorful
root vegetable pot pie, tasty apple pie
with cranberries, and moist, tender
cranberry-nut muffins.

whole-grain cranberry muffins

Muffins without eggs, milk, or butter —

what's the secret? Tomato juice,

which adds the necessary acidity, i
moist texture, and gorgeous color to

these cranbemy-nut muffins.

/0 P.J. Hamel
/)~ King Arthur baker/blogger

read the recipe » see how it's done »

apple pie with cranberries B =
Take a classic apple pie, add -
* tangy dried cranberries, and L

Tl
what do you get? A new A ‘%‘

Thanksgiving classic!

/0 P.J. Hamel
/)~ King Arthur baker/blogger

read the recipe »

King Arthur Flour: 11/11/2011

Subject Line: Beyond the bird - Thanksgiving sides




cross-channel connection

Crate&Barrel 2 2o . — -~
HANKSGIVING MUST-HAVES Oenney @{EEELGMNGTREIE =
: Viin . i adopt an angel »
Last-Minute Essentials omestore eienma v men B9 e bty om0 o ke

WOMEN »
LINGERIE »
HELD OVER ONE MORE DAY! MEN >
KIDS »
BABY »

B E ST SHOES »
OVBER pEns || EWELRY >
shop now BED & BATH »
WINDOW »

RNITURE »
DEGOR »

SHOP OVER 40,000 DEALS TODAY bl

TOYS »
ELECTRONICS »

¥ post to facebook

who’s your santa! shop best gifts »

| iJ[U e b O O |,< shop the trends »

Crate&Barrel . 11/22/2011 get connected sign up for mobile coupons » | ke us > follow us m » | forward to afriend »

Order online. Pickup instore. ¢Q\ ¢

StorePickup w

Get your order faster with no waiting, no shipping ‘- c I |

Choose the StorePickup option at Checkout.

Subject Line: Last-minute Thanksgiving essentials.
Shop online and pick up in stores.

@ marketlive



m a» R | 8| O FREE SHIPPING | 97558 a

ON ANY ORDER OVER $50 | 12/23 DELIVERY.

T 30 B

B -

WOMEN BODY MATERNITY MEN KIDS BABY SALE MAG -m

UNWRAPPED

WOMEN / BODY / MATERNITY / MEN / BOYS / GIRLS

Get your gift there by 12/23!

FREE SHIPPING ON $50:
Order by Tuesday, 12/20 at 11:59 pmest

All Piperlime orders ship free. No minimum.

2-DAY SHIPPING:
Order by Wednesday, 12/21 at 3:00 smest

1-DAY SHIPPING:
Order by Thursday, 12/22 at 3:00 suest

HOLIDAY ASURVIVAL GUIDE

ALL YOUR GAMESTOP HOLIDAY QUESTIONS ANSWERED

A GIFT GIVER'S GUARANTEE ik HOLIDAY STORE HOURS

Unopened purchases made between 10/9/11 GameStop has extended holiday hours as late as 11:00pm in
and 12/24/11 may be returned with a receipt select locations to better serve you this holiday season.
through 1/15/12. Check your local store for holiday hours.

Lek GameStop

Find great gifts @
for gamers

be yaur Guide

‘ GIFT CARDS .
Give the gift of games. .ﬂ

Physical Gift Card ordering deadline 12/12 atnoon

Digital Gift Card ordering deadline 12124 at 5pm

SAVE TIME, PICK UP AT STORE

It's quick and easy to reserve online and

PickUp@Store
i PowPesTORE
Need to check your balance? Check Online or call 1-888-818-2915
Pa |+ + HOLIDAY SHIPPING DEADLINES ® HOLIDAY CUSTOMER
02 To receive by 12/25, orders must be placed by noon on the SERVICE HOURS

following dates: Monday - Sunday 8am - 8pm,

except for the following

Overnight 1222
Two Day 12721 November 23 8am - 6pm
Three Day (Ground) 12120 November 24 closed
P.O. Box 1216 November 25 5am - 8pm
International 1216 December 24 8am-6pm
Value (Free Shipping) 1212 December 25 closed
APOIFPO 11729

EZGAMES R s Tockly
~ powersaty GAMBSTON , o= - :
B i
WX - e
Xbox 360 PS3 x PC v Wi ¥ v PSP Other Systems. ?;;f;‘;‘;g’;‘;’;’;@o Tablets @ Collectivles @ Accessories @ . §¥ MyCart

1




hinute gifting

\
& ﬁ TODAY ONLY
L‘ \)‘ More saving. More doing: T O SAVINGS >

APPLIANCES BATH LIGHTING FANS FLOORING OUTDOORS TOOLS & HARDWARE

NEW ATCOACH HANDBAGS ~ WALLETS & WRISTLETS  ACCESSORIES  SHOES  JEWELRY APPAREL MEN  GIFTS

i W
LAST-MINUTE GIFTS

GIFT CENTER HOLIDAY DECOR MARTHA STEWART HOLIDAY GIFT CARDS

D FREESHIPPING' +  @FREEINSTOREPICKUP  + & FREERETURNS**

it’s not too late... $99.00 {5 s00 $99.00 £ $49.00
Husky Finishing Tnm Nullel Cfﬂr Bmll Propane Makita 5/8 In. Hammer Drill Husky 197'-Piece
SEE OUR NEW MADISON ARRIVALS » Combalit: 4-Fieon Ou:Loss Pryacs with Grinder > Machanic’s Tool Set >

FIND A STORE NEAR YOU »
SHOP ONLINE, PICK UP IN STORE »
SEND AN E-GIFT CARD NOW »

i
¥
1

3“9‘ A !?#
f!’ s /w»

i SO SHOP LAST Durcetime
MINUTE GIFTS |25
UNDER $100

Buy Online & Pick Up
In Store Today

SHOP NOW >

i

7 .
FASTER FASTEST $99.00 $59.88 $29.88 $29.97
° ° Weber One-Touch Silver 3-Plece Foyer Table and Husky 16 In. Red Fabric Ryobi 1/4-Sheet
VISIT A STORE; SHOP ONLINE, NO GUESSING. Charcoal Kottle Grill > Lamp Set Pull-Up Handle Tool Bag >

WE'D LOVE TO HELP... PICK UP IN-STORE. ALWAYS PERFECT.
SHOP GIFTS FOR HER»
SHOP GIFTS FOR HIM »

SEND AN E-GIFT CARD NOW» \

FIND A STORE NEAR YOU »

WE WANT TO KNO

what you think

Py
12 MONTHS SPECIAL FINANCING AVAILABLE  vessn wore >

Subject to credit approval and valid 12/22-12/28/11. See Associate for details

GIFTS FOR lum

SHOP OUR GIFT GUIDE »

DOWNLOAD OUR MOBILE APP ) HOW-TO COMMUNITY f LIKE Us FOLLOW US g WATCH US

Coach: 12/23/2011 The Home Depot: 12/22/2011
Subject Line: There's still time to get the perfect gift. Subject Line: Buy Last-Minute Gifts Online for Pickup

at Your Local Home Depot
@ marketlive



QE RAr//!/

cwbDKkids @

Cute Well-Dressed Kids

sibling i i made in usa

New Year!

SHOP OUR NEW SPRING
CATALOG AND GET

Click Here to

browse our

YOUR ORDER Spring 2012
TODAY THROUGH Collection,
JANUARY 1, 2012

before our
(ON ORDERS OF $125 OR MORE*) catalog arrives
in mailboxes

USE COUPON CODE next week!
CJTNEW AT CHECKOU

.f “Like™ us on Facebook for a Chance to Win $I00

CWD Kids: 4/19/2012
Subject Line: Save $20.12 - Hurry Offer Expires January 1, 2012!




Competing for Holiday in an Amazon World

» Understanding of your brand
Knowledge of your customer
Relevant assortment

Superior merchandising
Sophisticated marketing strategy
Coexistence evaluation
Exemplary service




Thank You!

Lauren Freedman Ken Burke

LF@e-tailing.com ken@marketlive.com
773-975-7280 707-780-1611

www.e-tailing.com www.marketlive.com




